Basic Principle

Brand Statement

The Customer Comes First

Management Philosophy

AEON MALL is a Life Design Developer*,
creating the future of community living.

*Life Design extends beyond the framework of the shopping mall. Life
Design addresses functions associated with different customer life stages,
including not only shopping, but also interaction with other people, cultural
development, and other features contributing to future lifestyles.

Management Vision

Becoming a Company
That will Touch the Hearts of
5 Billion Visitors Throughout Asia

AEON MALL Integrated Report 2022 Editorial Policies

The AEON MALL Group is a Life Design Developer, creating the future of community
living. Under this management philosophy, we aim to be a company that touches

the hearts of the 5 billion people throughout Asia. Accordingly, in FY2018, we began
publishing an integrated report for our shareholders, investors, and other stakeholders to
encourage a better understanding of our initiatives toward corporate value creation over
the medium and long term.

In editing this integrated report, we have provided information we deemed
important from the standpoint of medium- and long-term corporate value creation. Our
efforts referenced the International Integrated Reporting Framework of the International
Integrated Reporting Council (IIRC) and the Guidance for Collaborative Value Creation
published by the Ministry of Economy, Trade and Industry. Among other topics, this
integrated report addresses our strengths developed as a retail-based mall business, our
value creation process and future strategies, business activities forming the foundation
of value creation, and ESG initiatives. Further, we provide information related to those
ESG initiatives that have a significant impact on corporate value creation based on
considerations of materiality. Please see our ESG Report, sustainability webpage, and IR
webpage for more information related to ESG.
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We call our initiatives to contribute to and revitalize communities
and society, Heartful and Sustainable. We pursue these initiatives
to offer sustainable societal development as a good corporate
citizen under our management philosophy as a Life Design
Developer. We strive to create a better society, not only on our
own, but also in partnership with our customers, communities,
companies, shareholders, and investors.
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Guidance for
Collaborative Value Creation

Period:
March 1, 2021 to February 28, 2022
Information from outside this period is noted where necessary.

Organization:

AEON MALL Co., Ltd., group companies belonging to AEON MALL Co., Ltd.,
and facilities managed by these entities. Environmental indicators exclude 49
malls contracted for operations by AEON Retail Co., Ltd., mozo wondercity, Kobe
Harbor Island umie, Qualite Prix, AEON Senrito Senmonkan, and OPA Co., Ltd.
commercial facilities.
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